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Note:    a)  No additional answer sheets will be provided.
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Part – A 



    Max. Marks: 25
Answer all the QUESTIONS
1.
Define Consumer Behaviour.







[3M]
2.
Define Personality. 









[3M]
3.
What is Cultural Value? 








[3M]
4.
What is Diffusion of Innovation? 







[3M]
5.
Write short notes on Howard model of consumer behaviour. 



[3M]
6.
What is Consumer Redress? 







[2M]
7.
Define Motivation. 









[2M]
8.
What is meant by purchase involvement? 





[2M]
9.
Differentiate Extended Problem Solving and Limited Problem Solving. 

[2M]
10.
Differentiate between consumer & customer. 





[2M]







Part – B



 Max. Marks: 50

ANSWER ANY FIVE. ALL QUESTIONS CARRY EQUAL MARKS.
1. a) Discuss the interrelationship between Consumer Behaviour and Marketing Mix Strategies with suitable examples.
b) You are the brand manager of a new line of slim ‘n’ sleek and economically priced smart phone with hand some of features. Describe how an understanding of consumer behaviour will help you in your segmentation strategy and promotion strategy.
2. a) Describe Personality trait theory. Give five examples of how personality traits can be used in consumer research.
b) Explain how situational factors are likely to influence the degree of consistency between Attitude and behaviour.
3. a) Describe the role of young children in the family consumption process with suitable examples.
b) Explain various types of groups that have influence on purchase. How do they influence?
4. a) Discuss the factors which influence consumer’s decision-making process with suitable examples.
b) How do consumer seek to reduce post purchase dissonance? As a marketer of consumer durables, explain how can you provide positive reinforcement to the consumers after they have purchased your brand?
5. a) Explain the Howard-Sheth model of consumer behaviour.
b) Enumerate the Sheth industrial buyer behaviour model.
6. a) Elaborate the silent features of Consumers’ Protection Act of India.
b) Evaluate the need for regulations and laws designed to protect consumers in India.
7. a) Define Consumer Satisfaction. What is the relationship between Consumer Satisfaction, Repeat Purchase and Committed Customer?
b) What is social stratification? Discuss how social class affects marketing strategy.
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